
	  
	  

	  
	  

Copyright	  Hub	  and	  the	  Digital	  Catapult	  announce	  next	  phase	  of	  development	  –	  leading	  content	  
providers	  to	  provide	  more	  than	  half	  a	  million	  photographs	  for	  testing	  phase	  

Digital	  Catapult-‐backed	  Copyright	  Hub	  announces	  use	  cases	  including	  Mary	  Evans	  Picture	  Library	  as	  
it	  progresses	  to	  full	  launch	  	  

	  
	  

LONDON,	  UK.;	  EMBARGOED	  TILL	  10AM,	  Tuesday	  9th	  December	  2014	  –	  The	  Copyright	  Hub,	  a	  project	  
which	  aims	  to	  help	  copyright	  work	  the	  way	  the	  internet	  works,	  has	  today	  reached	  a	  major	  milestone	  
in	   the	   development	   of	   its	   open	   source	   technology.	   The	   organisation	   and	   its	   technical	   partner	   the	  
Digital	  Catapult	  have	  announced	  the	  completion	  of	  the	  alpha	  version	  of	  its	  platform.	  This	  will	  allow	  it	  
to	  implement	  the	  first	  use	  cases	  built	  on	  that	  technology	  which	  enables	  simple	  licensing	  of	  pictures.	  	  	  

Working	   with	   a	   number	   of	   businesses	   including	   Mary	   Evans	   Picture	   Library	   and	   other	   BAPLA	  
members,	  the	  Copyright	  Hub	  will	  create	  and	  test	  functionality	  to	  make	  a	  range	  of	   low	  cost,	  simple	  
licences	  viable	  for	  both	  the	  owners	  and	  users	  of	  content.	  The	  ultimate	  goal	  is	  to	  minimise	  the	  cost	  of	  
the	  licensing	  process	  and	  ensure	  their	  work	  can	  be	  found	  and	  licenced	  easily	  by	  prospective	  users.	  	  	  	  

The	  Copyright	  Hub	   is	   the	   first	  development	  project	   taken	  on	  by	  the	  Digital	  Catapult	  which	  aims	  to	  
address	  the	  major	  challenges	  the	  creative	  sector	   faces.	  One	  of	   these	   is	   to	  unlock	  new	  value	   in	  the	  
creative	   industries	   by	   making	   the	   reuse	   of	   creative	   content	   easier.	   Working	   seamlessly	   in	   the	  
background,	  the	  Copyright	  Hub’s	  open-‐source	  technology	  removes	  the	  complexities	  of	  getting	  usage	  
permission,	  automating	  the	  process	  to	  make	  it	  easier	  to	  connect	  content	  to	  rights	  holders.	  

“We	   live	   in	  a	  world	  –	  and	  with	  an	   internet	  –	  dominated	  by	  content.	  We	  all	   create	  and	  upload	  our	  
own	  content	  constantly	  with	  millions	  of	  users	  a	  day	  sharing	  and	  re-‐using	  other	  peoples	  work.	  Yet,	  
while	  it	  is	  easy	  to	  find	  this	  content	  online,	  it	  is	  often	  much	  harder	  –	  and	  in	  some	  cases	  impossible	  –	  
to	  find	  out	  who	  the	  creator	  is	  or	  how	  to	  contact	  the	  rights	  holder,”	  said	  Dominic	  Young,	  CEO	  of	  the	  
Copyright	  Hub.	   “The	  Copyright	  Hub	  was	   born	   from	  a	   desire	   to	   change	   this,	   giving	   all	   creators	   the	  
opportunity	  to	  effectively	  manage	  their	  content	  and	  share	  it	  in	  a	  way	  they	  are	  comfortable	  with.	  

Young	  continued:	  “Our	  vision	  began	  as	  a	  place	  where	  people	  could	  come	  for	  advice	  on	  copyright,	  but	  
it	   has	   become	   something	   much	   more	   technical	   with	   the	   help	   of	   the	   partners	   around	   us.	   These	  
partners	  include	  the	  Digital	  Catapult,	  Mary	  Evans	  Picture	  Library	  and	  the	  wider	  BAPLA	  membership	  
plus	   others	   from	   across	   the	   creative	   industries	   who	   have	   contributed	   their	   time,	   expertise	   and	  
money	  and	  helped	  us	  to	  our	  current	  total	  of	  forty	  active	  use	  cases.	  Their	  support	  has	  been	  invaluable	  
to	  us.”	  	  

“Digital	  data,	  from	  images	  to	  text	  and	  music,	  holds	  huge	  value	  for	  those	  using	  it.	  The	  same	  should	  be	  
true	  for	  content	  developers,”	  said	  Neil	  Crockett,	  CEO,	  the	  Digital	  Catapult.	  “The	   internet	  has	  made	  
information	  more	  accessible	  but	  we	  need	  to	  ensure	  creators	  see	  the	  benefits	  of	  this.	  They	  need	  an	  
easy	   way	   to	   ensure	   they	   are	   compensated	   and	   able	   to	   reap	   the	   rewards	   of	   their	   hard	   work.	  
Simplifying	  the	  licensing	  process	  is	  absolutely	  fundamental	  in	  addressing	  this	  challenge	  and	  as	  such,	  
is	  a	  core	  focus	  for	  the	  Digital	  Catapult.”	  



	  
	  

The	  Copyright	  Hub	  is	  focusing	  on	  a	  number	  of	  use	  cases	  as	  it	  looks	  to	  launch	  further	  iterations	  of	  the	  
product	   in	  H1	  2015.	  The	  first	  of	  these,	  supported	   initially	  by	  half	  a	  million	  photographs	  from	  Mary	  
Evans	  Picture	  Library,	  will	  be	  photography.	  The	  Copyright	  Hub	  also	  has	  use	  cases	  in	  music,	  publishing	  
and	   news	   and	   audio-‐visual.	   Each	   of	   these	   will	   address	   either	   an	   existing	   function	   that	   creates	  
efficiencies,	  or	  something	  entirely	  new	  which	  aims	  to	  improve	  the	  copyright	  sector.	  	  

“We	  are	  delighted	  to	  be	  leading	  the	  way	  with	  the	  Copyright	  Hub	  in	  looking	  at	  ways	  to	  help	  people	  
locate	  the	  rights	  holders	  of	  images	  that	  are	  found	  on	  the	  internet	  but	  have	  no	  identification	  data	  
associated	  with	  them.	  New	  technology	  has	  made	  a	  huge	  difference	  to	  the	  image	  industries	  and	  the	  
way	  users	  of	  images	  locate	  and	  find	  content	  is	  changing	  and	  creating	  new	  opportunities,”	  said	  Paul	  
Brown,	  Managing	  Director,	  Mary	  Evans	  Picture	  Library.	  “Working	  with	  the	  Copyright	  Hub	  enables	  us	  
to	  examine	  and	  develop	  new	  business	  models	  which	  could	  be	  the	  foundation	  of	  the	  way	  the	  industry	  
does	  business	  in	  the	  not	  too	  distant	  future.	  This	  is	  a	  wonderful	  opportunity	  for	  us	  all.”	  	  
	  
The	  Digital	  Catapult	  is	  working	  as	  a	  technical	  partner,	  providing	  access	  to	  a	  development	  team	  who	  
work	  closely	  with	  the	  Copyright	  Hub	  to	  unlock	  the	  deeper	  issues	  around	  the	  automated	  sharing	  and	  
reuse	   of	   metadata.	   Making	   the	   reuse	   of	   creative	   content	   easier	   is	   a	   core	   focus	   for	   the	   Digital	  
Catapult	  as	  it	  aims	  to	  unlock	  the	  true	  value	  of	  data	  in	  the	  digital	  and	  creative	  industries	  and	  enable	  a	  
new,	  world	  leading,	  generation	  of	  UK	  creative	  businesses.	  	  	  

-‐ENDS-‐	  
	  
About	  Copyright	  Hub	  
The	  Copyright	  Hub	  Ltd	  is	  a	  non-‐profit	  company	  limited	  by	  guarantee.	  It	  is	  managed	  by	  the	  CEO	  Dominic	  Young	  
and	  overseen	  by	  an	  Executive	  Board	  of	  directors	  chaired	  by	  Richard	  Hooper	  CBE.	  
	  	  
The	  primary	  forum	  through	  which	  the	  Copyright	  Hub	  receives	  guidance,	  help	  and	  steering	  from	  its	  
stakeholders	  is	  its	  Partners	  Board	  which	  includes	  representatives	  from	  across	  the	  creative	  industries,	  users,	  the	  
technology	  sector	  and	  government.	  
	  	  
For	  more	  information,	  please	  visit:	  http://www.copyrighthub.co.uk	  	  
	  
About	  The	  Digital	  Catapult	  	  
The	  Digital	  Catapult,	  which	  became	  operational	  in	  2013,	  is	  a	  national	  centre	  to	  rapidly	  advance	  the	  UK’s	  best	  
digital	   ideas.	  The	  Digital	   Catapult	   is	   one	   of	   seven	   Catapults	   funded	   by	   the	   Technology	   Strategy	   Board	   (now	  
Innovate	  UK).	  
	  
The	  specific	  aim	  of	  the	  Digital	  Catapult	  is	  to	  drive	  future	  economic	  growth	  in	  the	  digital	  economy	  by	  unlocking	  
value	  from	  proprietary	  data	  in	  faster,	  better	  and	  more	  trusted	  ways.	  
	  
Unlike	  a	  number	  of	  other	   Innovate	  UK	  programmes,	   the	  Digital	  Catapult	   is	  not	  a	   funding	  agency.	   Instead,	   it	  
provides	  support	  based	  upon	  available	  facilities,	  expertise	  and	  by	  bringing	  partners	  together	  to	  help	  UK	  SMEs	  
innovate	  at	  speed	  and	  with	  less	  risk	  so	  that	  new	  digital	  products	  and	  services	  can	  be	  accelerated	  to	  market.	  
	  
In	  2014,	  the	  Digital	  Catapult	  opened	  the	  Digital	  Catapult	  Centre	  in	  central	  London,	  which	  provides	  an	  exciting	  
new	  space	  for	  innovators,	  businesses	  and	  academia	  to	  showcase	  their	  products,	  connect	  and	  collaborate.	  
	  
By	  2018,	  the	  Digital	  Catapult	  will	  have	  spent	  £46m	  in	  projects	  to	  boost	  the	  UK	  digital	  economy;	  this	  is	  an	  agile	  
process,	  meaning	  each	  project	  is	  continuously	  evaluated	  to	  determine	  whether	  further	  investment	  will	  unlock	  
even	  greater	  economic	  value.	  
	  



	  
	  

For	   more	   information	   about	   the	   Digital	   Catapult’s	   projects	   and	   programmes	   please	   visit	   the	  
website:	  https://cde.catapult.org.uk	  
	  
About	  Mary	  Evans	  Picture	  Library	  
	  	  
Mary	  Evans	  Picture	  Library	  is	  the	  UK’s	  leading	  supplier	  of	  historical	  and	  vintage	  images	  and	  celebrated	  its	  
Golden	  Jubilee	  in	  2014.	  	  The	  collection	  specialises	  in	  pictures	  of	  the	  past	  in	  the	  very	  broadest	  sense,	  from	  
prehistoric	  dinosaurs	  to	  1970s	  office	  scenes;	  medieval	  torture	  chambers	  to	  art	  deco	  fashion	  plates.	  	  	  
	  
Drawing	  from	  a	  rich	  and	  varied	  resource,	  the	  collection	  is	  comprised	  of	  photographs,	  prints,	  engravings,	  
illustrations,	  postcards	  and	  ephemera,	  making	  Mary	  Evans	  a	  refreshingly	  different	  choice	  for	  both	  design	  and	  
editorial	  picture	  buyers.	  	  
	  
Collections	  represented	  include	  the	  archive	  of	  the	  Metropolitan	  Police,	  the	  National	  Archives,	  the	  Natural	  
History	  Museum,	  Royal	  Aeronautical	  Society	  and	  one	  of	  the	  greatest	  sources	  of	  19th	  and	  20th	  century	  history,	  
The	  Illustrated	  London	  News	  Picture	  Library.	  Almost	  one	  million	  images,	  many	  unique	  to	  the	  collection,	  can	  be	  
found	  online	  at	  www.maryevans.com	  with	  many	  more	  available	  from	  the	  archives	  via	  a	  team	  of	  expert	  
researchers.	  


